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Aims and Objectives    Project Management and Monitoring 

Fair Tracing: Empowering producers and consumers by providing 
enriched information about the roots of goods and services.

The aim of the Fair Tracing project is to support ethical trade by 
implementing IT tracking and tracing technologies in supply 
chains to provide consumers and producers with enhanced 
information. 

Fair Tracing aims to:
1) give producers a better overview of the value chain and consumer 

preferences;
2) empower consumers by allowing them to trace a product’s origin and value 

chain;
3) allow companies to demonstrate how they are doing business differently;
4) offer an innovative idea to retail companies interested in improving their 

ethical sourcing and corporate responsibility guidelines; and 
5) be used as an powerful new campaign tool for NGOs to lobby for a different 

kind of globalisation.
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Chile case study: Los Robles winery 

   
India case study: Coffee 
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UK consumer study 

   
Tracking and tracing technology 

Fairtrade consumers: preliminary results
Generally, when I buy wine in a shop, I consider 

the following factors to be:
(Percentage)

0% 20% 40% 60% 80% 100%

c) Attractive packaging

d) Good brand

o) Other

e) Country of origin

m) Certified “organic”

f)  Impact on my/  my family’s health

b) Cost

l) Overall carbon footprint 

k) Food miles

n) Eco-friendly packaging 

i)   Certified “Fairtrade”  

j) Impact on environment (during
production process)

g) Workers’ Rights

h) Decent price paid to producers

a) Quality/  taste

Very Important Important No strong view Not at all important Don’t know

Source: UK consumer Study, Fairtracing Project 2007.

G enerally,  when I buy packaged coffee in a shop,  
I consider the following factors to be:

(Percentage)

0% 20% 40% 60% 80% 100%

Other

Attractive packaging

Cost

Good brand

Country of origin

Certified “organic”

Food miles

Overall carbon footprint 

Impact on my/  my family’s health

Eco-friendly packaging 

Impact on environment (during production
process)

Certified “Fairtrade”  

Workers’ Rights

Decent price paid to producers

Quality/  taste

Very Important Important No strong view Not at all important Don’t know

Source: UK consumer Study, EPSRC Fairtracing Project 2007
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See full details of the Fair Tracing project at http://www.fairtracing.org
 


